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Tonight’s Agenda 

Introductions 

Website SEO Presentation – About an Hour 

[Quick Break] 

SEO Hot Seat – About 30 Minutes 

Final Questions – About 10 Minutes 



About Anvil Media 

Anvil Media, Inc. is an online marketing agency specializing in search 

engine optimization, pay-per-click management, search engine marketing 

public relations, online reputation management,  mobile marketing,  social 

media marketing, web analytics, and site conversion optimization services. 



This is Me 

David Backes, Senior Account Executive 

 5+ Year Search & Digital Marketing Expert 

 Specialist in SEO & Conversion Focused Design 

  



Who are You??? 

Are you... 
 

Selling physical goods online? 

 

Selling a service online? 

 

Running a business that people go to? 

 

Building your personal brand? 



Quick Poll 

 



POLL Q&A 

 

Question: Which of these SEO tactics have you tried 

executing in the past? 

1. Content (articles, blogs, etc.) creation 

2. Keyword optimization 

3. Focus on your sites code & design 

4. Generating inbound links 

5. Focusing on social media 

6. None of those! 

7. I don’t even know what any of those are! 

 

 



POLL Q&A 

 

Question: How does your Website get Updated? 

1. I do it myself! 

2. I use a 3rd party company 

3. I don’t have a website yet 

 

 



Introduction: Getting Inside 

Google’s Head 



Google Likes Money 



96% of Google’s Revenue is from Advertising 

http://www.wordstream.com/articles/google-earnings 

http://www.wordstream.com/articles/google-earnings
http://www.wordstream.com/articles/google-earnings
http://www.wordstream.com/articles/google-earnings


Google’s Product is Relevant Results 



If you Only Remember One Thing…… 

Google’s Product is  

Relevant Results 



6 Ways to Take your SEO to 

the Next Level 



No. 1 

Spoiler: Content is King 

 



Content creation can be daunting. 

 



3 Commandments for 

Successful Content 

 

Yes, just THREE. 



#1: Your Brand & Voice = TRUTH 

(can you handle the truth?) 



#2: Say things your audience cares about. 

(like this lady does) 



#3: Keep it fresh. 

(enough said.) 



Where to Create Content 



Your Blog 



Guest Blogging 



WhitePapers 



Generate Reviews 



Infographics 



Make it Easy to Share 



Content +SEO 

Using Keywords Strategically for SEO 



What is SEO? 

• Search Engine Optimization 

• Also known as Organic Search Search Keyword 

Organic Results 



Why Optimize? 

• Increase visibility in the Search Engine Page Results (SERPs) 

• Higher rankings in Google 

• Increases in site traffic, leads and sales 



How do you know what keywords to target? 

• Keyword Research! 



Tool #1 

• Google Keyword Tool 

https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&ideaRequestType=KEYWORD_IDEAS


Tool #2 

• Google Search Suggest 

http://www.google.com/


Tool #3 

• Google Insights for Search 

http://www.google.com/insights/search/


No. 2 

Ensure Targeted KEYWORDS 

are in Place on your Site 
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Key Areas of Placement 

• Search engines look to key areas of placement to aid in the process 

of determining how to rank content.  

• By ensuring that descriptive (and targeted) keywords are inserted 

into these areas you can improve your site’s organic presence.  

URLS 

ANCHOR TEXT 

META 

DESCRIPTION 

TAGS 

TITLE TAGS 

HEADERS AND 

SUBHEADERS 
BODY COPY 

How to Optimize? 



SERPs (Search Engine Results Page) 

Title Tag 

URL 

Description 
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Why? It is critical to create the most concise and “content intuitive” URLs that 

fit within a site’s hierarchy.  With optimized URLs, both users and search engines 

can quickly understand what type of content should live on that page, simply by 

looking at the URL. 

 

Best Practices 

• Use lowercase characters only 

• Use keywords in URLs to improve relevancy for users and 

search engines 

• Use hyphens (preferably) or underscores when separating 

keywords in a URL 

• Remove unnecessary parameters and subdirectories  

 

Keyword Placement - URLS 
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Keyword Placement - URLS 

www.myhotvw.com/volkswage

n_parts/Accessories 
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Why Title tags remain one of the more heavily weighted items a search engine 

will factor in when determining relevancy for a search query. In addition to SEO 

benefits, a good title tag will improve display in search engine results and 

improve click-through-rate (CTR). 

 

Best Practices 

• Should be unique on ALL pages of a site 

• Descriptive and targeted keywords should be included 

• Incorporate brand name for recognition as possible at the end 

of the title tag 

• Character limit: 70 characters (including spaces) 

 

Keyword Placement – Title Tags 
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Keyword Placement – Title Tags 

VW Accessories 
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Why Description (Meta description) should also be optimized with unique and 

enticing content. While descriptions are not one of the top factors affecting 

rankings, they should always be included as they are key to improving organic 

click through rates. Descriptions appear in search engine results, directly 

underneath the title tag, and help searchers understand what the web page is 

about.  

 

Best Practices 

• Should be unique on ALL pages of a site 

• Descriptive and targeted keywords should be included 

• Focus on a compelling “advertisement” to encourage searchers 

to click through 

• Include call to action: “shop now”, “learn more”, etc. 

• Character limit: 155 characters (including spaces) 

 

Keyword Placement – Description 
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Keyword Placement – Description 

Description is getting 

cut off because it is 

over the 155 

character limit. 
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Why Each page of a site that includes information that should be ranking in 

search engines should have 2-3 targeted keywords per page to help establish a 

strong page theme.  

 

Best Practices 

• Place targeted keywords at the beginning of the body copy, near 

the top of the page 

• Use variations of keywords and synonyms as search engines are 

smart enough to understand themes. 

• Ensure content is placed in search engine readable format such 

as HTML (search engines have difficulty reading flash, for 

example) 

 

Keyword Placement – Body Copy 
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Keyword Placement – Body Copy 
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Why Search engine crawlers are able to locate pages by following links.  Anchor 

text within these links should be optimized with keywords targeted for SEO 

purposes. Anchor text is a key area of placement that indicates (to both search 

engines and users) keyword-to-page relevance. 

 

Best Practices 

• Incorporate anchor text links within body copy as relevant and 

linking to appropriate pages within the site. 

• Ensure descriptive keywords are included within hyperlinks 

• Avoid anchor text such as “click here” 

 

Keyword Placement – Anchor Text 



Keyword Placement – Anchor Text 
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Why Keywords should also be used in header tags (<h1> & <h2> in particular). 

Search engines give more weight to keywords used within these elements. <h> 

tags are used to surround page titles and subtitles. Using header tags also 

establishes a hierarchy of content on each page, helping search engines to 

determine what information is most relevant.  

 

Best Practices 

• Descriptive and targeted keywords should be incorporated 

throughout the site in <h1> and <h2> tags 

• A <h1> tag should never be used more than once per page 

• Sub-headers such as <h2> tags can be used multiple times 

 

Keyword Placement – Headers & Subheaders 
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Keyword Placement – Headers & Subheaders 



No. 3 

Think Geek: Technical SEO 

Factors 



SITE SPEED 

6/4/2012 51 



Important for SEO and Users 

• Customers expect your website to load in 2 seconds or 
less. 

 

• 40% of customers will abandon any site that takes longer 
than 3 seconds to load. 

 

• For every 1 second of load time, conversion drops by 
7%. 

 

• For every 1 second of load time, user satisfaction drops 
by 16%. 

6/4/2012 52 



Use Tools to Identify Speed Issues 

6/4/2012 53 

Google Site Speed Tool: http://code.google.com/speed/page-speed/ 

http://code.google.com/speed/page-speed/
http://code.google.com/speed/page-speed/
http://code.google.com/speed/page-speed/


ASK YOUR DEVELOPER! 

6/4/2012 54 



XML Sitemaps 



Robots.txt 



No. 4 

Get Your Link Development On 



 

 

Anything on the Internet that, when 

clicked on, sends you to another website. 

 

 

 

 

What Is A Link? 



Types of Links 

Image Link 

Text Links 



Anchor Text: The text that, when clicked on, links 
to another website. Images don’t have anchor text. 

 

 

 

 

 

 

 

Nofollow: Only visible in website code. Tells search 
engines NOT to pass any “link” value.  

 

 

 

Link Attributes 

The anchor text in 

this link is “ROI 

Revolution” 



WHY ARE LINKS 

IMPORTANT? 



Links Help Your  

Website Rank Higher  

Than Your Competitors 

 

 

 

 



Links are a “vote” for your website 

 Each site that links to you tells the search 

engines that your site must be useful and 

important. 

 

 

 

 

 

Why Do Search Engines Care About Links? 

Your 
Site 

Another 
Site 

Another 
Site 

Another 
Site 

Your site must be good 

since others link to it. I 

will rank it higher! 



They help search engines understand that 

you’re important 

 Which looks more important: a site with a link 

from cnn.com, or a site with a link from 

someone’s personal blog? 

 

 

 

 

Why Do Search Engines Care About Links? 

If CNN.com can trust 

this site, then I can too, I 

will rank it even higher! 

Your 
Site 

CNN.com 

New York 
Times 

Business 
Week 



Links help tell the search engines what your 

site is about 

 The anchor text helps search engines know 

your site’s topic. 

 

 

 

 

Why Do Search Engines Care About Links? 

I’m going to rank this 

site for “how to make 

a website” since that’s 

what the link says. 



More Links x Quality =  

Rank Higher 

 

 

 

 



SEO   

Tells Search Engines, In Their Own Language, 

Which Keywords To Rank Your Website For 

 

 

Link Building  

Increases Your Rankings For Chosen Keywords 

 

 

 

 

Link Building vs. SEO 
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Don’t Forget SOCIAL is 

Important for SEARCH 



“Yes, I can confirm that we 

do use Twitter & Facebook 

links in our web search 

rankings.” 

Matt Cutts  
Google Search Quality Team 



Overall Ranking Algorithm: SEOmoz 



Google Plus Your World 

 Keyword > You 

 Google+ content 

 Social signals & behavior 





Future Ranking Factors 
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Tracking Your SEO Success  

(and failure) 
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1. Determine how your site is INDEXED 

2. Determine how your site is RANKING 

3. Determine how much TRAFFIC is being driven 

4. Determine how RANKINGS & TRAFFIC are related 

 

 

 

4 Steps to Tracking Organic Effectiveness 
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• There are many tools available to help diagnose site issues and visitor 

behavior – many of which are free. 

 

– Site traffic and behavior:  Google Analytics 

 

– Developer issues: Google Webmaster Tools, 

PageSpeed.GoogleLabs.com, BrowserShots.org 

 

– Competitive data: Compete.com, SpyFu.com 

 

– SEO Analysis: SEOmoz Pro 

 

 

 

Diagnostic Tools 



How do you determine that the site is indexed? 

Google Webmaster tools (via Sitemap.xml feed) 

 

 

 

Rankings Review: Step 1 

http://www.google.com/webmasters/tools


Google Webmaster Tools – Sitelinks 

 Additional pages in the search results 

 Block pages to ensure most important are showing 



Google Webmaster Tools – Links to Your Site 

 # of total inbound links by site page 

 Top anchor text from inbound links 



Google Webmaster Tools – Keywords 

 Most common keywords Google found crawling your 

site 

 Determine if you need to adjust your content  



Google Webmaster Tools – Impressions 

 Estimated number of organic impressions your site 

receives 

 Determine if you should rewrite meta description tags 

based on click through rate 



Google Webmaster Tools – Diagnostics 

 Crawl Errors 

 Shows issues Google had when crawling your site: 

HTTP, broken URLs, timed out or restricted 

 Also shows mobile errors 



Google Webmaster Tools – Diagnostics 

 HTML Suggestions 

 Uncovers any content issues 

 Duplicate Title/Meta tags 



Google Webmaster Tools – Site Performance 



Once indexed, how do you tell how the site ranks? 

Rank Checker 

WebCEO 

 

Rankings Review: Step 2 

http://tools.seobook.com/firefox/rank-checker/




• Enterprise-level analytics software for free 

• Quick and Easy to install on HTML websites 

• In-Depth Community Support 

 

Google Analytics 101 

• Seminars for Success 

• Conversion University 

• Google Analytics YouTube Channel 
• Google Analytics Authorized Consultants 

 

http://services.google.com/ads_inquiry/awseminars
http://www.google.com/support/conversionuniversity/?hl=en
http://www.youtube.com/view_play_list?p=7A545E796C2CFA72
http://www.google.com/analytics/authorized_consultants.html


Once ranking, how much traffic is being driven? 

 

Rankings Review: Step 3 



Traffic by Search Engine 

66% 

15% 

14% 

3% 2% 

Search Engine Share 

Google

Yahoo

Bing

Ask

AOL

ComScore October 2011 



Organic Impressions 



Impressions by Google Property 



 

Impressions by Location 



 

Traffic by Keyword 



Top Landing Pages 



 

Combine Landing Pages & Keywords 



• Tie it Together! Rankings + Traffic 

Rankings Review: Step 4 



SEO Resources from Tonight’s Presentation 

 
www.anvilmediainc.com/mercycorps 

 

http://www.searchenginejournal.com/
http://www.anvilmediainc.com/mercycorps


SEO Hot Seat Time! 


